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Q.1. Answer the following in brief: (any 5) (05)
Define marketing.

What do you mean by customer satisfaction?

What do you mean by strategic planning?

Explain swot analysis.

What are operational plans?

Define competitor analysis.

Who is a market leader?

What is positioning?
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Q.2.
Q.2.
Q.3.

s

Explain various concepts of marketing.
OR
Explain steps of market oriented strategic planning.

Short notes: (any two)

Steps of designing competitive strategies.
The positioning concept.

Social marketing concept.
Misconceptions about marketing.
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